)}’ ScienTiA PLENA VOL. 17, NUM. 2 2021

www.scientiaplena.org.br doi: 10.14808/sci.plena.2021.028201

Evaluation of geographical indication for the clay handicraft
from a city in the Northeast of Brazil

Avaliacdo de indicacdo geogréafica para o artesanato em barro de
uma cidade do Nordeste do Brasil

M. T. Souza!; B. L. P. Santos?; D. S. Ruzene!?; C. R. de Vasconcelos'?; R.
De-Bortoli, D. P. Silval:23"
Center for Exact Sciences and Technology, Federal University of Sergipe/UFS, 49100-000, S&o Cristévéao-SE, Brazil

2Northeastern Biotechnology Network — RENORBIO/UFS, 49100-000, Sdo Cristévao-SE, Brazil
3Graduate Program in Intellectual Property Science — PPGPI/UFS, 49100-000, S&o Cristovéo-SE, Brazil

*silvadp@hotmail.com
(Recebido em 26 de agosto de 2020; aceito em 26 de fevereiro de 2021)

Geographical indications (Gls) can provide quality perception to a product by recognizing its unique
characteristics, which creates the expectation that the registration of a Gl is associated with its regional
economic development. According to the literature, there are two types of Gl: appellation of origin (AO) and
indication of source (IS). The present study aimed to evaluate the best practice for obtaining an IS for the
clay handicrafts produced in the municipality of Santana do Séo Francisco, in the northeast region of Brazil.
Applied research, with a qualitative structure, was the methodology used to identify and select the ideal agents
that potentiate the gains resulting from the GI. The evaluation was based on the methodology defined by the
Ministry of Agriculture, Livestock and Supply of Brazil (Mapa), adapted for the qualification of agents able
to carry out the necessary actions for the recognition process. The results showed that the Association of
Artisans and the Brazilian Micro and Small Business Support Service (Sebrae) could act as the requesting
and support entities, respectively, since both fulfill the requirements to work in favor of obtaining an
indication of source in Santana do S&o Francisco.
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A Indicagdo Geogréfica (IG) pode conferir uma percepgao de qualidade a um produto ao reconhecer suas
caracteristicas Unicas, 0 que cria a expectativa de que o registro de uma IG traga desenvolvimento econémico
da regido. Assim, o presente trabalho objetivou avaliar a melhor pratica para obtencdo de Indicacéo
Geografica por procedéncia para o artesanato em barro produzido no municipio sergipano de Santana do S&o
Francisco, regifo nordeste brasileira. Foram identificados e selecionados os agentes que potencializariam os
ganhos advindos desse reconhecimento. A pesquisa aplicada, de estrutura qualitativa, foi a metodologia
utilizada para identificar e selecionar os agentes ideais que potencializassem 0s ganhos advindos da 1G. A
avaliacdo baseou-se na metodologia definida pelo Ministério da Agricultura, Pecudria e Abastecimento
(Mapa), adaptada para qualificacdo dos agentes aptos a realizar as acdes necessarias ao processo de
reconhecimento. Os resultados demonstraram que a Associa¢do de Artesdos do municipio e 0 Servico
Brasileiro de Apoio as Micro e Pequenas Empresas (Sebrae) poderiam atuar como as entidades solicitadora
e de apoio, respectivamente, uma vez que ambos preenchem os requisitos necessarios para trabalhar em prol
da obtencédo de uma indicagdo geografica na modalidade de procedéncia.

Palavras-chave: artesanato em barro, indicacdo geografica, desenvolvimento socioecondémico

1. INTRODUCTION

In addition to being a legal protection instrument, the Geographical Indication (Gl) acts as a
competitive differential by recognizing that regional specificities attribute unique characteristics to
a given product, allowing it to be differentiated from its competitors [1-3]. When analyzing the
aspects related to this valorization, Belletti et al. (2017) [4] established two key characteristics of a
Gl product, such as (i) anthropic and physical resources were used in its production or marketing
process and (ii) collective efforts and historical character granted its regional identity.

Historically, the growth in the use of Gls has been associated with commercial interests of
expansion and preservation of sales, as port wine and champagne, respectively [5]. This is because
in the evaluation of a production chain, the Gls give the consumer a perception of a higher added
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value of a product compared to its normal peers, allowing the search for better prices and enabling
a greater volume of production [6]. In Brazil, the regulation associated with Gls was consolidated
by the Industrial Property Law number 9279/96, which defines Gl as the set of distinctive signs for
which legal protection is granted in respect of geographical regions that are recognized as the
production pole of a product or service [7]. The enforcement of rules related to industrial property
is subject to the National Institute of Industrial Property (INPI) [8].

Both appellations of origin (AO) and indications of source (IS) are ways of classifying a
product’s geographical indication. According to the literature, indication of source defines the place
where a product has its differential recognized by the cultural aspect involved in its mode of
production, resulting in a distinction that can lead to greater added value [9]. The World Intellectual
Property Organization (WIPQO) characterizes indications of source as an indication that provides to
the consumer the geographic location where a product was produced or processed [10]. Unlike the
concept adopted by the European Union, Brazilian regulation allows IS registrations to be granted
to products of any nature, including services, beverages, and agricultural products [11].

The clay handicrafts, manufactured in the Santana do S&o Francisco, located in the interior of
Sergipe (10°17'16.20" S, 36°36'16.79" W), perfectly inserts in the context presented. Although the
region was initially populated by Dutch people in the 17th century, records of its evolution appeared
only in the 20th century, when Captain Belarmino Gomes da Silva Dias founded Carrapicho Farm
(Fazenda Carrapicho). The first artifacts made of clay in the region arose due to the need for farm
employees to obtain domestic utensils for their own use, but today, the sale of ceramics is one of
the main economic activities in the region, generating income for several families [12].

Even though the first artifacts had a character of practical and domestic utility, this did not
prevent the emergence of works that represented symbols of the daily life of the artisans, who
started to express themselves artistically and culturally, as a reflection of their cultural identity. On
this point, Sai Deepak (2008) [13] observed that traditional handicrafts have distinct characteristics
from other art forms as their emergence was connected to the basic human needs, while other types
of cultural manifestation, such as music and art, are examples of intellectual and social
development.

A critical aspect observed is the connotation of handicrafts' production as a form of collective
memory. For Halbwachs (1990) [14], this memory is formed through a collective social
construction where individual knowledge is perpetuated on a common basis related to memories to
the past, being limited in time and space. This spatial limitation reinforces the handicraft production
as a way the territorial identity, for which Haesbaert (1997) [15] states that beyond the practical
ordering of space, the territory involves a symbolic dimension attributed by social groups to the
place where they live as a form of identity and appropriation.

In the last survey carried out in Brazilian territory, realized in 2018, it was found that only 6.8%
of the population of Santana do S&o Francisco has a formal contract job, demonstrating the strong
presence of informal activities as the only source of income. Santana do S&o Francisco has a
Municipal Human Development Index (MHDI) of 0.590 (collected in 2010) and occupies the fifth
worst position in the municipalities of the state of Sergipe in the ranking of Gross Domestic Product
(GDP) per capita (R$ 8917.56 or, approximately, US$ 1660 considering the current dollar
quotation) [12]. This data reinforces the importance of seeking alternatives that allow the
valorization of regional commercial activities in order to rescue the population's income. There is
a need for an organized implementation of initiatives aimed at improving the collective
management of production, as well as strengthening the institutional environment to mitigate the
risks of failure and waste of resources. Despite the creation in 1977 of the Handmade Cooperative
of Carrapicho Ceramics (in Portuguese Cooperativa Artesanal de Ceramica de Carrapicho), whose
objective was to encourage and boost the production of handicrafts, the cooperative ended up
failing due to the discredit of the cooperative members [12].

The production of handicrafts has great tourist and commercial potential, which can be
developed through the differentiation, guarantee, and recognition of a traditional quality product.
All these advantages can be obtained with the registration of the geographical indication addressed
presented in this study. That way, the geographical characteristics of the region bordering the S&o
Francisco River, one of the main rivers in South America, combined with the handicraft production
pole, signal a promising path for the municipality's economic development. However, there are
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some limitations involved in the process related to the capacity of the agents involved in promoting
the awareness and recognition of customers [16, 17]. Within this context, this work sought to
describe the procedural instruction conditions for requesting an indication of source for the clay
handicrafts produced in the riverside municipality of Santana do So Francisco.

2. MATERIAL AND METHODS

The qualitative analysis was initiated by the bibliographic survey of the requirements necessary
to obtain the indication of source, as well as the complementary practices defined in the literature
as promoters of positive economic results. Then, the feasibility of obtaining the IS for the
handicrafts produced in Santana do S&o Francisco was verified through the observation of the
agents involved in the process regarding their willingness and ability to meet pre-established
requirements by the Ministry of Agriculture, Livestock and Supply of Brazil (Mapa). Such
requirements are associated with economic return and regional development. According to Pellin
(2018) [18], this methodology generates the highest capacity to obtain results, being composed of
three stages, as shown in Table 1. On the other hand, the expected characteristics for regional,
mediator, and fomentation agents for a Gl registration were described in Table 2.

Table 1: Stages to obtain the Mapa geographical indication.

Stage Description

Identification of the agents involved in the GI recognition process,
supporting, and benefiting from the achievement. Following the construction
of a network that stimulates the development of the region from its territorial
assets

Awareness of the involved agents regarding the collective management of
Mobilizationand  the products recognized by GlI, involving the various aspects of its
characterization ~ production and commercialization. Training and awareness-raising activities
are also developed so that individual ambitions do not harm the overall result

Prospection

Carried out after obtaining the GI, it aims to give continuity and promote
participation in the product market with its new identity, involving marketing
and business actions to develop distribution channels

Organization and
promotion

Source: Adapted from Pellin (2018) [18].
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Table 2: Agents and their expected characteristics for obtaining the geographical indication.

Types of agents Expected characteristics

Legal aspect: able to meet the criteria established by the INPI to obtain the Gl
Economic aspect: able to promote an organization that enables regional
development through the Gl

Regional
(requesting entity)

Legal aspect: able to mediate and represent the regional agent, compiling the
necessary information, being responsible for the process with the INPI
Economic aspect: able to carry out the training of the regional agent,
establishing the collective consciousness necessary to achieve results related
to Gl

Mediator
(supporting entity)

Legal aspect: representative of the regional agent to promote the product and
participate in events

Economic aspect: able to work with the distribution and sales channels,
consolidating the new collective identity represented by GI to guarantee the
permanence of the results

Fomentation
(supporting entity)

Source: Authors’ own elaboration.

The information present in the literature about handicrafts produced in the region, such as its
relationship with the identity, culture, and social aspects of the area, addressed by Mendonga (2002)
[19] and Gramacho et al. (2017) [20], as well as the analysis of the local productive arrangement,
carried out by Matos and Melo (2007) [21], were considered sufficient to demonstrate the
recognition of the differential and the cultural aspects involved in the production mode, necessary
to obtain the indication of source (IS). The following items performed a bibliographic evaluation
to select and analyze the potential of institutions as requesting agents for registration of a successful
IS in Santana do S&o Francisco. It was also assessed the viability and predisposition of
organizations to participate in both the geographical indication process and adhere to the practices
necessary to achieve regional development.

3. RESULTS AND DISCUSSION

With the data provided by the INPI, it was possible to analyze the scenario in Santana do Séo
Francisco to obtain an indication of source of the clay handicrafts and related activities [22]. Table 3
describes the IS grouped according to their nature but given the prominence of some products such
as cheese, wine, and coffee, these items were categorized separately. The success rates associated
with IS registration requests for products of a similar nature were shown in Figure 1. During the
search, it was found that only one of the thirteen applications for ISs requested for handcrafted
items was rejected, indicating an excellent success rate for the recognition of this type of production
and signaling a favorable scenario for obtaining protection to the clay handicrafts of the region.
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Table 3: Categorization of different products and services according to their nature.

Categories

Products and services

Agricultural

Handicrafts and
manual/industrial
production

Drinks

Coffee

Culinary items

Minerals

Livestock

Electronic products

Cheese

Services

Wine

Pineapple; saffron; cotton; processed cotton; cocoa almonds (Theobroma Cacao L.);
cocoa; cocoa in almonds; yerba mate; flour; cassava flour; guava; Guarana (Paullinia
cupana Var. Sorbilis); yam; melon; black pepper; pink pepper (Schinus
terebinthifolius) in natura and processed; naturally colored cotton textiles

Capim Dourado handicrafts; Cutlery articles; Embroidery; Filet Embroidery; Serido6
embroidery; Footwear; Artistic ceramics; Handmade silver jewelry; Precious Pedro Il
opal and Pedro Il handmade opal jewelry; Clay pots; Tin craft pieces; Lace in Needles;
Renaissance Lace

Sugarcane brandy; Cachaga; Cajuina

Coffee; Green coffee beans, roasted and ground industrialized coffee; Raw, processed,
roasted, and roasted and ground coffee beans; Green Coffee and Roasted and Ground
Coffee; Green coffee beans and industrialized beans and or ground; Green coffee beans
(Coffea arabica)

Banana candy; cookie; artisanal chocolate; derivatives of jabuticaba: liquor, jelly,
sauce, candied peel and jam; traditional sweets and fruit confectionery; whipped
molasses and drained molasses

Mineral and soda waters, extraction/exploration of mineral water; knitwear industry
and trade; handicrafts; hotels, resorts and tourism; marble

Bovine meat and its derivatives; sun dried meat; finished leather; sausage; honey; honey
bee Apis Melifera Escutelata (Apis Africanized); honey bee Jatai (Tetragonisca
Angustula); ornamental fish; Socol

Electronic and telecommunication equipment

Cheese; Canastra Cheese; Artisanal cheese from the mountains

Bakery and snack bar; bakery, confectionery and pastry; production of cachaca brandy
and bluish compound brandy; information and communication technology service
through development, maintenance and support; gastronomic service of barreado;
auxiliary services to the trade of bottled mineral and soda waters

White dry wine, white soft wine or demi-sec, white light dry wine, white soft wine or
demi-sec, brut sparkling wine, or demi-sec obtained by the Champenoise method; brut
or demi-sec sparkling wine obtained by the Chamat method; liqueur wine; white
Moscatel fine wine, sparkling Moscatel wine, semi-sparkling wine, Moscatel liqueur
wine, Mistela Moscatel; light red wine, fine sparkling wine; white and sparkling wine;
wines; wines and sparkling wines; red, white and sparkling wines

Source: Adapted from INPI (2020) [22].
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Figure 1: Indications of source organized according to category and status — not granted (NG), in progress
(IP) and registration (R) — for the different products and services listed in Table 3. Source: Authors’ own
elaboration based on data from INPI (2020) [22].

In the sequence, the agencies and entities were analyzed according to their history in the
promotion of the indications of source and in other actions involving cultural development in
different cities of Sergipe. The results obtained were presented in Table 4.

Table 4: Sergipe institutions and entities classified according to the type of agent for IS registration.

Agent Institutions and entities

Aurtisans and organizations involved in the production of handicrafts in

Regional Santana do S&o Francisco

Mediator Sebrae; Secretary of Culture of the State of Sergipe; Federal University
of Sergipe; Tiradentes University

Promotion Sebrae; Secretary of Culture of the State of Sergipe; Santana do S&o

Francisco City Hall

Source: Authors’ own elaboration.
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The data also indicated the necessary characteristics for a regional agent to act for the artisans
of Santana do S&o Francisco and the role of Sebrae as the more qualified and prepared entity to act
as a mediator and promoter. Nowadays, the artisans are represented by an organization nominated
as the Association of Artisans (in Portuguese Associacao de Artesaos).

3.1 Requesting entity

The establishment of the Association of Artisans as a regional agent in Santana do S&o Francisco
needs to be ensured in the entity's ability to meet the legal criteria defined by the INPI to obtain the
GI. The association must be able to act in promoting regional development, gathering and defending
the interests of artisans. Another aspect favorable to the process of recognition of the Gl refers to
the ability to precisely define the territorial limits of the municipality and the notorious differential
of its products, which are regionally recognized [11].

Few references in the literature indicate the capacity or inability to perform this role, except for
the observations made by Matos and Melo (2007) [21], who presented the difficulty of integrated
action of the entire production chain of handicrafts around a cooperative or association, due to
problems occurred in past experiences. Even though the Association of Artisans does not yet
represent the entire class, its role as a regional agent cannot be discarded. Although at least one
association is necessary to represent the artisans with the INPI in order to request an is, the request
is not unfeasible just because this association is not the only representative of the producers [23].
It is important to emphasize that the existence of an association does not represent a loss of
autonomy for the individual producer, but rather the search for cooperation and reduction of global
costs, putting together a more competitive structure in the face of market demands. Thus, the
Association of Artisans was considered a good choice of regional agent to enable and develop the
actions expected for Santana do S&o Francisco.

Cities near Santana do Sdo Francisco with superior economic development, such as Penedo
(located on the left of the S8o Francisco River), Propria, and Nedpolis (situated on the right of the
river) can be encouraged to provide the necessary financial and logistical support for the
geographical indication. This type of support is justified by the offer of mutual benefits resulting
from the growth of handicrafts in the region, since certification can stimulate the growth of other
profitable activities, such as tourism. Gls commonly lead to the development of other segments
indirectly. When analyzing the recognition of the IS of the Goethe Grape Valleys in Santa Catarina,
Vieira (2015) [24] attested the development of complementary activities such as wine tourism and
the preservation of the local identity.

3.2 Supporting entities

The information available in the literature indicates an intense participation of public and private
entities, such as universities and government agencies, in guiding and coordinating the processes
for obtaining Gls. These entities were responsible for compiling the fundamental information to
enter the request at the INPI, promoting actions capable of establishing the necessary conditions
for obtaining and consolidating results from the recognition of the geographical indication [11, 18,
23].

Figure 2 presents the data obtained after the consultation carried out in indications of source
requested until 2019, combined with all the information obtained in the scientific literature and in
the press releases on Gls. It can be noticed an intense participation of Sebrae in all the five Brazilian
regions, with minor performance of other entities.
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Figure 2: Involvement of Sebrae and other entities in the process of indications of source in different
Brazilian regions. Source: Authors’ own elaboration.

As regards the development of geographical indications, Sebrae's operating methodology is
described as a set of procedures divided into stages of awareness and training [18]. The agency has
worked closely with producers with activities that involve technical and financial support in
requests made to the INPI, in addition to disseminating and training local workers. These actions
are properly aligned with the performance of a mediating agent, fulfilling the expectations directed
to the fostering agent in obtaining the GI.

Despite the favorable scenario presented, the participation of Sebrae in the only appellation of
origin existing in Sergipe (granted to the manufacture of Irish lace in Divina Pastora) did not assure
producers significant economic gains from the selling of their products [25]. This may be indicative
of a failure in the promotion stage that must be carried out after obtaining the Gl, especially in the
marketing and development of distribution channels, points provided for in the methodology
proposed by Mapa. However, there are still efforts from different sectors to obtain a successful AO
in Divina Pastora.

3.3 Engagement feasibility

In order to implement and develop Gls, it is essential not to discard the actions of other local
and regional agents, since the Brazilian experience itself has shown that the articulation between
different institutions is of paramount importance in the process, such as the interaction between the
Brazilian Agricultural Research Corporation (Embrapa) and universities [26]. In this sense, taking
again the example of Divina Pastora, whose process of obtaining the geographical indication of
source had the participation of the National Institute of the Historical and Avrtistic Heritage (Iphan)
and Sebrae [25].

Table 5 describes the different public and private agents involved in Gls for twenty-one
Brazilian states. As Figure 2 already exposed, Sebrae was the agent with the most expressive
involvement in Gls. With exception of Tocantins, this entity acted in all the states present in
Table 5.
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Table 5: Agents involved in different geographical indications of twenty-one Brazilian states.

Brazilian state

Agent

Acre
Alagoas
Amazonas

Bahia

Espirito santo
Goias

Mato Grosso

Mato Grosso do Sul

Minas Gerais

Para
Paraiba
Parana

Pernambuco
Piaui
Rio de Janeiro

Rio Grande do Norte
Rio Grande do Sul

Santa Catarina

Sé&o Paulo
Sergipe

Tocantins

Embrapa; Mapa; Sebrae
Sebrae; Federal University of Alagoas (UFAL)
Sebrae; Federal University of Amazonas (UFAM)

Association of Coffee Growers in Western Bahia (ABACAFE)
Mapa; Sebrae

Association of Goiabeiras Pantry (APG); Association of Socol
Producers (ASSOCOL); Sebrae

Mapa; Sebrae

Sebrae

Sebrae

Association of Jabuticaba Derivatives Producers in Sabara
(ASPRODEJAS); Embrapa; Mapa; Sebrae; Federal Institute of
Northern Minas Gerais (IFNMG); Federal University of Sdo

Jodo del-Rei (UFSJ)

Sebrae

Sebrae

Sebrae

Sebrae; Brazilian National Council for Scientific and
Technological Development (CNPq); Embrapa

Sebrae

Mapa; Sebrae; Technical Assistance and Rural Extension
(EMATER); Embrapa; Paraty City Hall

Sebrae
Association of Tanneries Industries of Rio Grande do Sul

(AICSUL); Embrapa; University of Caxias do Sul (UCS)
Federal University of Rio Grande do Sul (UFRGS); Sebrae

Sebrae; Federal University of Santa Catarina (UFSC)

Coffee Council of Mogiana do Pinhal (COCAMPI); Sebrae;
Footwear Industry Trade Union of Franca (SINDIFRANCA)
Association for the Development of the Irish Lace from Divina
Pastora (ASDEREN); Sebrae; Iphan

Embrapa; University of Brasilia (UNB); Ministry of the
Environment (MMA)

Source: Adapted from INPI (2020) [22].

Valente et al. (2013) [11] pointed out that many difficulties related to obtaining Gls are due to
the long periods required for construction because of the number of existing rules. Even so, different
associations performed as agents of mediation and promotion in the search for registration of Gls,
such as Association of Socol Producers of Venda Nova do Imigrante (Associacdo dos Produtores
de Socol de Venda Nova do Imigrante — ASSOCOL) and Association of Jabuticaba Derivatives
Producers in Sabard (Associacdo de Produtores de Derivados de Jabuticaba de Sabard —
ASPRODEJAS).

The process of seeking recognition through IS for the handicraft produced in Santana do S&o
Francisco was assessed as feasible. In addition to the facts presented, another good indicative is
that Brazil already has a background in this line but for other regions, such as (i) the artisanal
production of clay pots in Goiaberas (Espirito Santo, Brazil) and (ii) the handicraft with golden
grass in the Jalapdo region (Tocantins, Brazil) [27, 28]. Still, to use a Gl in their products, all the
artisans involved need to follow the same quality standard established by the same entity, which in
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addition to guaranteeing the quality of the products, will contribute to the increase in their
commercialization [29].

Besides, the involvement of universities can complement the activities developed by the other
agents, which reinforces the chance of success in obtaining recognition. Although they are not
public policymakers, universities have an interdisciplinary range of researchers who have managed
to contribute to the strengthening and dissemination of Brazilian Gls and their potential [18], in
particular for acting through the Technological Innovation Centers (NIT), which, as provided for
in the Innovation Law No. 10,973 [30], has the purpose of managing the institutional innovation
policy, being responsible for the management of the intellectual property and encouraging of
creations. Table 6 presents a model of suggested stages for building the expected results.

Table 6: Proposed actions to obtain the indication of source in Santana do Sao Francisco.

Stage Action Responsible
Consolidation of the collective representation of artisans, L

. . . . . Association

1 becoming formalized as a representative entity of handicrafts of Artisans

produced in the Santana do S&o Francisco

Structuring and raising awareness of the actors involved in the
2 handicraft production chain, registering aspects of the form of Sebrae
production, and developing the visual identity of the production

3 Formal registration with the INPI Sebrae

4 Disclosure to clients and GI promotion actions Sebrae

Source: Authors’ own elaboration.

The low economic power of artisans and their precarious organization has been associated with
both the low income of the municipality and the low current added value of clay products. This
scenario requires an integrated mobilization of public and private entities to act as fomentation
agents and guarantors of the Gl consolidation process, even though there is still no guarantee from
producers to comply with the IS regulations. Despite this, it is reiterated the existence of a set of
aspects favorable to obtain the IS in Santana do S&o Francisco, namely: (i) geographical, historical
and cultural characteristics that led to the emergence of the handicraft production pole,
(i) recognition of the region's handicrafts as a manifestation of popular culture, and (iii) presence
of agents promoting regional development with previous experiences in geographical indications.

4. CONCLUSION

The tradition of clay handicrafts as a reflection of the collective memory, being a symbol of
regional identity passed between generations, combined with the availability of an association and
recent initiatives to encourage artisanal activity, reinforces the existence of an environment
conducive to the mobilization of agents and resources necessary to obtain the IS registration and,
therefore, a way to get intellectual protection for clay crafts produced in the Santana do S&o
Francisco region. In this sense, the participation of Sebrae as a mediating and promoting institution
has substantial importance since the entity can act in the collective awareness regarding the
production and commercialization of products so that everything remains within the aspects
regulated by the INPI — a stage that can still count on the participation of the Technological
Innovation Nucleus of the Federal University of Sergipe, in addition to other regional institutions.
By adding value to ceramic pieces, it is expected the profitable growth of the region's domestic
market, strengthening riverine tourism, and protecting and recognizing products throughout the
national territory.
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